SCHOOL OF COMMUNICATION

Animation
MA
240 credits, 2-year programme, full-time study
Pathways: Documentary Animation; Experimental Animation;
Narrative Animation

Be a game changer
Develop your understanding and expertise in different forms
and genres of animation.
Our Animation programme is world-renowned for artistic practice
and innovative risk-taking. We encourage our students to deal
creatively and sensitively with contemporary issues across a
range of technologies and platforms. They find their own voice
within a continuum of techniques, concepts and canons, and gain
the critical tools, knowledge and confidence to become a game
changer in the field of animation.
Structured around a potent combination of workshops, lectures,
discussions, screenings and tutorials, the curriculum has a
particular emphasis on developing creative content informed by
collaboration and research. We take a singular approach to learning
and teaching to help you develop the skills to negotiate rapid
cultural and technological change.
When the Light Comes, Hang Zu, 2019

Enough, Anna Mantzaris, 2017

Programme Description*
First Year
In your first year, you’ll undertake a dissertation, choose a Schoolwide elective and engage in a series of core workshops. These are
designed to impart knowledge and skills for research methods,
and to develop and explore moving image practices.
At the end of the autumn term, you’ll begin development
of a project based on a set of briefs that may include external
collaborations that forms the main focus in the spring term.
Discipline-specific seminars, workshops and tutorials will
support your intellectual development and creative practice as
well as underpinning specific pathways.
Pile, Toby Auberg, 2019

Second Year
In the first term you’ll research, develop and prototype your
second year self-determined independent project in tandem
with the Critical Forum.
In the autumn and spring terms you’ll receive regular tutor
and peer feedback crits and a series of specialist workshops,
lectures and tutorials that provide expertise on a range of
practical skills and contextual themes.
In the summer term, a series of professional practice sessions
will support your transition after graduation.
*Taken from the 2019/20 Programme Specifications. While we try
to ensure that all programme information is correct, some things
may be subject to change and/or outside of our control.
Shadow Passage, Ali Aschman, 2019

Entrance
Requirements
Candidates are selected entirely on
merit and applications are welcomed
from all over the world. The selection
process considers creativity, imagination
and innovation as demonstrated in
your portfolio, as well as your potential
to benefit from the programme and to
achieve high MA standards overall.
Animation attracts individuals from
a notably wide range of disciplines to
explore their fields through animation,
including film, architecture, graphic
design, literature, communication arts,
performance, art history, computing,
illustration, pure and applied sciences, and
maths or fine art. You’re normally expected
to have a BA, an equivalent qualification or
professional experience.
You will be selected on the basis of
a body of work that demonstrates an
advanced understanding of animation
and sufficient technical skill to realise
intentions. We also consider evidence
of your commitment to the subject,
intellectual curiosity, open-mindedness,
the ability to collaborate, to engage in
debate and respond to criticism, and

your ability to engage in sustained and
consistent study.
For more information on portfolio
requirements and interviews, visit:
rca.ac.uk/animation

Alumni

Alumni Story
‘I get to pull apart and inspect the
relationships that we have as human
beings, whether it’s between different
social groups, ethnicities, or genders.
Many of us dealt with issues that were very
close to the heart in our films.’
Ng’endo Mukii, MA Animation, 2012

Gaelle C Denis
Jonathan Hodgson
Anna Mantzaris
Mikey Please
Julia Pott
Suzie Templeto
+44 (0)20 7590 4400
animation@rca.ac.uk
rca.ac.uk/animation

SCHOOL OF COMMUNICATION

Digital Direction
MA
240 credits, 15-month programme, full-time study

Media and storytelling in
the digital era
Develop a deep understanding of critical and experimental
media production, creation and design practice.
Digital Direction addresses emerging issues in contemporary
digital communication and the creative economy. Centring on
broadcasting, film and experience, the programme develops your
skills across four key areas of practice: production, direction,
content development and digital media design. We offer grounding
in traditional skill sets – including script writing, production design,
direction, filming and sound recording – alongside training in
coding and programming, VR and AR, 360 video editing, interactive
design and AI.
The programme gives you the skills and context to evolve your
practice and join the new wave of creative leaders engendering new
approaches to media and storytelling.
Murder on the YokAI Line, Tongzhou Yu

Paul Mortimore, 2019

Programme Description*
The first two terms are delivered through cross-School electives,
in parallel with Programme-specific workshops and projects.
In addition, you’ll enrol on the College-wide delivery of Critical
& Historical Studies. The third term will continue Programmespecific work alongside College-wide elective.
The Independent Research Project has the potential to
foster partnerships with creative economy businesses and
cultural organisations.
In the fourth term, you’ll focus on the final Independent
Research Project. This project has a part-time option, meaning
the fourth term can be spread over two terms.

Prototype AR App for the Grenfell Silent March, Lena Dobrowolska, Olivia Chou
and Michele Coralli

― Unit 1 Media Architectures (40 Credits)
― Unit 2 School-Wide Elective (20 Credits)
― CHS College-Wide Critical Historical Studies (40 Credits)
― Unit 3 Assembly and Amplification (40 Credits)
― Unit 4 Immersive Adventures (40 Credits)
― Unit 5 Independent Research Project (60 Credits)
*Taken from the 2019/20 Programme Specifications. While we try
to ensure that all programme information is correct, some things
may be subject to change and/or outside of our control.
Untitled, Milda Samsonaite, 2019

Entrance
Requirements
Candidates are selected entirely on
merit and applications are welcomed
from all over the world. The selection
process considers creativity, imagination
and innovation as demonstrated in
your portfolio, as well as your potential
to benefit from the programme and to
achieve high MA standards overall.
For Digital Direction, you will normally
have an undergraduate degree or an
equivalent qualification in a related
subject. We also welcome applications
from applicants able to demonstrate
equivalent professional experience in
fields such as filmmaking, broadcasting,
media and communication, graphic design,
illustration, HCI and digital production.
For more information on portfolio
requirements and interviews, visit:
rca.ac.uk/digital-direction
School of Communication Studios, White City

Alumni
Yunxiang Bian
Lena Dobrowolska
David Glueck
Saleh Kayyali
Myung Jun Lee
Vivien Mason
Paul Mortimore
Tongzhou Yu
+44 (0)20 7590 4400
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rca.ac.uk/digital-direction

SCHOOL OF COMMUNICATION

Information
Experience Design
MA
240 credits, 2-year programme, full-time study
Pathways: Experimental Design; Moving Image Design; Sound Design

At the forefront of practice
Create multi-media experiences that transform
individuals and society.
Information Experience Design (IED) students design experiences
to communicate information, creating installations and
interventions using all senses, modes and media, including sound
and moving image.
We approach social and technological systems critically and
work across art and design. We’re grounded in theories and
research methods from science and philosophy.
Creative practitioners today can no longer afford to be
constrained by traditional specialisms and outdated definitions of
art, design, science and technology. We take a post-digital and postdisciplinary approach, working across these areas to undertake
advanced research and practice, using a wide range of media,
materials and methods.
Without Politeness, Taeyong Choi, 2019

A Series of Intermediate Artefacts – Tactile, Amy Haigh, 2019

IED looks beyond the object, product and screen to content,
context and concept; and beyond binary concepts such as
human, artificial and natural, aiming for individual and societal
transformation.

Programme Description*
First Year

Second Year

Aligning with the School-wide academic framework, the main
practical work takes place in School-wide Electives in the autumn
and spring terms.
The Informed Practice unit runs alongside, providing you with a
grounding in relevant theory and methods. These will be put into
practice in workshops where you’ll engage directly with various
tools and technologies, operating across pathways.
The summer term will enable you to focus primarily on your
dissertation, and you’ll focus on your chosen pathway in the
Experiential Research unit. Seminars and workshops will be held
weekly across all three terms, with core curriculum and skills
being front-loaded in term one.
You’ll also be given a personal tutor for the year, who will
organise at least one in-depth tutorial per term.

Through the Experiential Research unit, as second-year student
you’ll be engaged in brief initial projects and workshops. You’ll
explore a chosen topic in depth, which will propel you into your
self-directed practical work, with the Work-in-progress Show as a
key milestone.
In the Design Project unit, you’ll set their own brief and timetable with your personal tutor, presenting your project in the
final exam.
You’ll have a pathway-specific personal tutor for the year, and
weekly and individual tutorials will continue as before.
*Taken from the 2019/20 Programme Specifications. While we try
to ensure that all programme information is correct, some things
may be subject to change and/or outside of our control.

Entrance
Requirements
Candidates are selected entirely on
merit and applications are welcomed
from all over the world. The selection
process considers creativity, imagination
and innovation as demonstrated in
your portfolio, as well as your potential
to benefit from the programme and to
achieve high MA standards overall.
Students come from a wide range of
backgrounds. While you may come directly
from first-degree programmes across art
and design, you may have also joined the
programme with professional experience
in industry, or from a background such as
science, technology and the humanities.
For more information on portfolio
requirements and interviews, visit:
rca.ac.uk/ied

Alumni
Student Story
‘The best thing, not only about the RCA
but my Programme, is that it gives you
everything that you could imagine. You
want to learn things from everywhere. One
of the great things is the weekly lecture
series on a topic that’s broad enough
to learn from the many perspectives
surrounding it, from different tutors. They
scatter seeds on us and something always
sticks, and then you let it grow.’
Yaprak Göker, MA Information
Experience Design, 2019

Amanda Baum Olesen & Rose Leahy
Lucy Hardcastle
Andreas Koller
Sylvana Lautier
Francisco Norris
Anna Ridler
+44 (0)20 7590 4400
ied@rca.ac.uk
rca.ac.uk/ied

SCHOOL OF COMMUNICATION

Visual
Communication
MA
240 credits, 2-year programme, full-time study
Pathways: Experimental Communication, Graphic Design and Illustration

Challenging and transforming
Encouraging distinctive voices in communication practice.
Visual Communication MA at the RCA provides the opportunity
to challenge, transform and situate one’s creative practice in
relevance to global audiences. It expands the contribution of
visual communication through an approach that values agency,
experimentation and critical making. The programme has a
long history of critically examining the place and importance of
visual communication in relation to culture and society within an
interdisciplinary environment.
As noted by our students, critical discourse around what it
means to be a ‘visual communicator’ today opens up possibilities
about the process and contexts of communication; and in doing so
shows that the designer and artist’s skill set is transferable beyond
the sole confines of the visual and also includes sound, code, text,
space, event and experience.
James Gosnold (MA Visual Communication, 2018)

A Series of Intermediate Artefacts – Tactile, Amy Haigh, 2019

Situating practice within a global context is a guiding principle
of our programme across the three pathways of Experimental
Communication, Graphic Design and Illustration. We expect our
students to draw upon a wide range of material from the fields
of art and design culture to support, develop and advance their
practice. These include the histories and theories of art and design,
artists’ and designers’ writings, cultural, literary and social theory,
film, literature, philosophy, politics and technology.

Programme Description*
School Elective, 40 credits
Expanded Practice, 40 credits
Critical and Historical Studies (CHS), 40 credits
Situated Practice, 60 credits
Critical Practice (Independent Research Project), 60 credits
The core curriculum is delivered through projects, workshops,
lectures and individual and group tutorials. School-wide electives
form the foundation of teaching in the first year and often inspire
final year independent projects. Electives run for two terms and

are open to students across the School. Alongside this, you’ll
undertake projects situated within the programme or pathway
specialism. Visual Communication has offered a mix of six
electives in the past year. The Bright Labyrinth lecture series
informs the practice investigations of the first year. In the third
term, you’ll focus on completing your dissertation.
Your second year will be largely self-directed, with teaching
delivered primarily via personal tutorials or group tutorials. Prior to
the Work-in-progress Show (WIP), you’ll choose one of a series of
project frameworks which will enable you to situate your practice
within a pathway. Further to the WIP and after discussion with your
personal tutor, you’ll submit a plan for an independent research
project. There are interdisciplinary activities such as Critical Forum,
which support critical making across all the pathways.
Additionally, we offer cross-year workshops. These are
situated in each pathway: Graphic Design (type design and
letterpress); Illustration (publishing and book-binding); and
Experimental Communication (digital aesthetics, processing
and experimental film).
*Taken from the 2019/20 Programme Specifications. While we try
to ensure that all programme information is correct, some things
may be subject to change and/or outside of our control.

Entrance
Requirements
Candidates are selected entirely on
merit and applications are welcomed
from all over the world. The selection
process considers creativity, imagination
and innovation as demonstrated in
your portfolio, as well as your potential
to benefit from the programme and to
achieve high MA standards overall.
You will normally have a BA, or an
equivalent overseas qualification or
sufficient work experience to demonstrate
the appropriate intellectual, creative and
personal qualities to engage with the
demands of the programme.
Our students come from a wide range of
backgrounds. While the majority still come
directly from first-degree programmes
in graphic design, interaction design,
illustration, moving image and sound,
students have also joined the programme
from backgrounds as diverse as computer
science, economics, fine art, history,
journalism, literature, architecture, product
and textiles.
For more information on portfolio
requirements and interviews, visit:
rca.ac.uk/visual-comunication

Alumni

Alumni Story
‘There is no cookie cutter way of being at
the RCA. There’s a really serious question
going on about how your practice has
merit. Where are you positioning yourself,
that is different to everyone else? They are
not handing you a rope to follow, but they
are challenging you to find your own way.’
Tom Finn and Kristoffer Sølling
(Regular Practice),
MA Visual Communication, 2016

Åbäke
A Practice For Everyday Life
Brave New Alps
Emma Löfström
Le Gun
Maria Ines Gul
Mm Paris
Regular Practice
Salvatore Rubbino
Studio Frith (Frith Kerr)
+44 (0)20 7590 4400
visual-communication@rca.ac.uk
rca.ac.uk/visual-communication

COLLEGE-WIDE PROGRAMME

Communication
Design Pathway
MRes RCA
180 credits, 1-year programme, full-time study

Communication design and
transformation
A vibrant and dynamic research community.
The MRes RCA Communication Design Pathway will introduce you
to practice-led and experimental research processes, methods
and methodologies that inform communication design research.
You’ll position your research within a social, historical, cultural and
theoretical discourse through proven research methods and by
engaging critically with reflective practice and evaluation.
The focus of the Pathway is to explore the nexus between social
science, art and design methods and the ways in which they might
be applied to independent research proposals, R&D consultancy
or ‘live’ project briefs. Communication is at the core of this offer,
engaging critically with different perspectives and sensory forms.
interdisciplinary knowledge exchange and peer-to-peer review.
MRes RCA Radial Tree of Keywords

Archives of Curiosity Launch

Programme Description*
MRes RCA programmes are delivered through a combination of:
structured learning, comprising of lectures and master-classes
by practitioners and senior academics; workshop classes based
around a set task (a ‘brief’); tutor-led seminar classes where
students will be asked to reflect on material that they have read
or studied in advance; and project assignments that support the
structured teaching programme.
Unit 1: Research Methods and Individual Research Proposal
This unit will enable discussion and exploration of key concepts
in art and design research. The workshops will introduce you to
key methods and methodologies in art and design, based around
the areas of specialisms of each of the contributing schools. You’ll
also develop an individual research proposal.
Unit 2: Research Cultures
This College-wide unit focus on knowledge exchange and
communicating your research effectively to an interdisciplinary
audience. This will involve developing an understanding of the
contexts in which research is practised, and engaging different
research cultures and communities.
Unit 3: Research in Practice (Pathway specific)
This unit focuses on the process of research. It will connect you
with practicing researchers and research teams and encourage
you to reflect on how research projects are developed, managed,
evaluated and communicated.

Unit 4: Group Research Project (Pathway specific)
This unit builds upon learning undertaken in unit 1 by exploring
the nexus between research methods and the ways in which
they might be applied to independent and collaborative research
projects.
Unit 5: Research Identities
This college-wide unit will focus on further development of your
personal research project and professional development. It will
enable you to develop your research projects and define your
professional identity as a researcher.
Unit 6: Personal Research Project
The Personal Research Project will enable your to apply the skills,
knowledge and understanding developed through units 1 and 2
within a complex personal research project.
*Taken from the 2019/20 Programme Specifications. While we try
to ensure that all programme information is correct, some things
may be subject to change and/or outside of our control.

Entrance
Requirements
Alumni

Archives of Curiosity, Launch Sculpture

Candidates are selected entirely on merit
and applications are welcomed from all
over the world. The selection process
considers and the capability to reflect,
criticise and innovate as demonstrated in
your research statement and portfolio.
You should have a good first degree in a
related subject. We welcome applications
from students of all ages, and view
both prior academic and professional
experience as valuable.
For more information on portfolio
requirements and interviews, visit:
rca.ac.uk/mres-communication-design

Jungmi Lee
Emily Hoong
Graham Newman
Paul Ransom
+44 (0)20 7590 4400
communication-design-mres@rca.ac.uk
rca.ac.uk/mres-communication-design

SCHOOL OF COMMUNICATION

Communication
MPhil/PhD
PhD: 3–4 years (full time), 6–7 years (part time)
MPhil: 2–3 years (full time), 4–6 years (part time)

Join a vibrant research community
Our research degrees span the full range of contemporary
design and media environments.
Research is a rich, central and essential part of the School of
Communication. Our MPhil and PhD degrees are grounded firmly in
research theory and methods, while maintaining and encouraging a
high degree of creativity and experimentation.
We welcome research projects that explore topical issues
through both practice and theory are particularly encouraged. We
look for critical engagement, originality and proven skills in both
practice and writing, and encourage questioning and experimental
research approaches.
The School is focused on broad themes which place
communication at the centre of transformational systems and
practices, collective commons and experiential modes. The
ethos of the School is to foster social, cooperative, pluralistic and
inclusive research approaches.
Kinetic technological artefacts as emotive agents. Communicating the Intangible:
Work in Progress, London Design Festival 2016, Caroline Yan Zheng

Reportage drawings for Communicating the Intangible: Work in Progress, London Design Festival 2016, Louis Netter

Doctoral Training Programme

Full Dome Research Project

Our Postgraduate Community
We have more than 250 PhD students pursuing cutting-edge
research and undertaking advanced training across all four RCA
Schools and Research Centres.
The RCA is a world-leading postgraduate university and is
ranked the most research-intensive university of art and design
in the UK since 2014. Both our students and staff are drawn from
countries across the globe. Overseas students play a vital role in
ensuring that our College community benefits from a diversity of
experience and skills.

At the RCA, research students undertake training both at a crossCollege level and within their Schools, offering rich and robust
preparation and learning opportunities for their research degree
progression. Many of these also offer opportunities to build a
portfolio of experience for future careers.
First year doctoral students attend compulsory training courses
in a range of research methods and methodologies in the first
term of study. You’ll attend mandatory Doctoral Training Weeks
in September, February and July. These are opportunities to
participate in the broader research community at the RCA, but
also to undertake timely training to support research progression.
These intensive weeks include a range of professional development
seminars, training and advice in writing, getting published,
achieving impact, entering the academic job market and more, and
opportunities for you to develop and present your research to your
peers and staff.
We are committed to ensuring that you are well equipped,
not only to complete your studies but also to develop your
future careers.

Entrance
Requirements
You’ll normally have obtained a good
relevant undergraduate degree or an
equivalent qualification. We recognise as
an equivalent qualification any degree,
diploma, certificate or other evidence
of formal qualification awarded by a
university or other higher education
establishment, where the award is made
following the successful completion of a
course of at least three years’ study.
For more information on portfolio
requirements and interviews, visit:
rca.ac.uk/communication-pgr

+44 (0)20 7590 4400
soc-research@rca.ac.uk
rca.ac.uk/communication-pgr

Symposium, Claire van Rhyn, ‘Communicating Change’ in conversation with Paul Moody, Susan Young, Mallaa Alamoudi,
and Chenyi Liao. Fields of Communication: Nature, Culture, Technology, The Westworks, White City Place, 2018

