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Developing design discourse

Responding to and creating design discourses.

Design Products develops students to be creative, innovative 
design thinkers supporting them on the journey to develop their 
own design identities. The programme embraces a pluralistic 
approach to design across a number of design cultures, through 
which students develop their design identity.
 These cultures represent current discourse and practice 
within the discipline. These span design through making and 
experimentation; design for manufacture; designing interactions; 
using design as a catalyst for change or a means to explore 
emergent scenarios.
 The programme enables students to conceptualise and validate 
ideas by canvassing, provoking, challenging, and questioning 
people, places, technology, things and systems.
 Design Products educates students to be design-thinkers 
who can address real world challenges through balancing high 
levels of creativity and technical capability with contextual insight 
and empathy for people, as well as understanding and shaping 
contemporary and future discourse.

SCHOOL OF DESIGN

Design Products 
MA

240 credits, 2-year programme, full-time study

Pathways: Design Futures



Air-It-Yourself, Jihee Moon, 2019. Photographer: Stephen Pover



Through team and individual projects tutored by practising 
designers, design researchers and through engaging with external 
partners, students develop their own design culture whilst  
building a portfolio of work that will locate them in their desired 
professional context.

Programme Description*

The Design Products MA provides students who have already 
acquired knowledge and skills in various areas of design with an 
academic framework in which to continue to develop their own 
professional direction.
 We support you in gaining independence, developing your 
design identity in order to tackle problems with increasingly level 
of uncertainty and ambiguity as they progress. We take a pluralistic 
view of your ideas and interests and encourage experimental, 
groundbreaking work, encouraging a critical approach to address 
real world problems. Underpinned by research from world-leading 
experts, we build briefs, projects and opportunities that will aid you 
to realise your visions.
 You’ll develop your specialisms through tutorials, workshops, 
lectures, seminars and peer-led opportunities. This is 
underpinned with principles, tools and techniques that are 
relevant to the current or future practice of design, for example: 

design research methods, systems thinking, advanced ideation 
techniques, visualisation and prototyping in physical and digital 
environments and; issues of design for sustainability, the circular 
economy and commercial viability.
 The School of Design has created a unique environment for 
interdisciplinary design led innovation. We attract students from a 
highly diverse set of global disciplines, experience and industries. 
This provides the opportunity to not only reshape their own design 
practice, but to reshape the discipline of design itself.

Design Futures

The Design Futures pathway consists of 60 tailored units and the 
possibility to continue into the independent final project.
You’ll be challenged to provoke discourses and design for 
significant future issues, be they technological, social, cultural, 
values, political, economic or environmental.
 These will run in parallel to (and integrate partially with) Unit 3 
and 4 (Year 2), thus enabling you to apply the knowledge learnt on 
the Design Futures pathway across a multitude of design cultures.

*Taken from the 2019/20 Programme Specifications. While we 
try to ensure that all programme information is correct, some 
things may be subject to change and/or outside of our control.



Entrance 
Requirements

Candidates are selected entirely on 
merit and applications are welcomed 
from all over the world. The selection 
process considers creativity, imagination 
and innovation as demonstrated in 
your portfolio, as well as your potential 
to benefit from the programme and to 
achieve high MA standards overall.
 For Design Products, you should have a 
good undergraduate degree or equivalent 
in an area of design, or related background 
and proficient written and spoken 
English. Several years of professional 
experience, either before or after a first 
degree, is a benefit, and you must be able 
to demonstrate critical and innovative 
thinking, a design curiosity and the ability 
to thrive in student led projects.
 Applications are welcomed from 
candidates from related backgrounds, 
such as engineering, architecture, 
communication, sports science, medical/
health, international development/NGO, 
economics/business, material  
science, technology development and  
user experience.
 

For more information on portfolio 
requirements and interviews, visit: 
rca.ac.uk/design-products

 
Alumni Story

‘The doors that studying here opens up 
is astounding; there are emails every 
day about internship opportunities and 
competitions to apply for. And the students 
and tutors I work alongside are amazing. 
The time and energy that the tutors put 
into helping us succeed is awesome.’

Dani Clode, MA Design Products, 2017

Alumni 

Tomoko Azumi
Paul Cocksedge
Simon Hasan
Thomas Heatherwick
Alex Hulme
Roland Lamb
Peter Marigold
Florian Ortkrass

+44 (0)20 7590 4400
design-products@rca.ac.uk
rca.ac.uk/design-products



Relevant and immediate

A disruptive critical approach to new aesthetics  
the practice and industry of fashion.

We look to create a new generation of thought leaders/designers; 
future fashion designers with a combined skill-set of designer-
led innovation, underpinned with that critical approach and 
collaboration situated within new technologies, offering specific 
fashion insights and understanding of new engineering, digital and 
scientific paradigms.
 A shift in authorship, materiality, economic structure and 
communication allows new patterns of work and aesthetics. 
Equally, integrity, ingenuity and play are essential within this new 
fashion practice.
 Our alumni have worked at Nike Futures, Alyx, Tom Ford, Hussein 
Chalayan, Onassis Centre, and Jacquard Project residencies; 
Material relations with Kaihara DENIM, Shima and Bio at Open Cell; 
projects with Porsche, IFF and Cern.
 

SCHOOL OF DESIGN

Fashion 
MA

240 credits, 2-year programme, full-time study

Specialisms: Womenswear; Menswear; Knitwear (Mens or Womens) 

Footwear (Mens or Womens), Accessories and Millinery

Chew by Chu, Clara Chu, 2019



Timothee Gleize, 2019



Programme Description*

First Year

In your first year, you take three units within the Fashion 
programme.
1. The Platform-based unit ‘Thinking’ (20 credits) helps you 
develop new perspectives on your work.
2. On ‘Material’ (20 credits), you’ll develop your independent 
research through materiality, provenance and form.
3. Finally, studio-based ‘Practice’ (20 credits) develops your 
overarching vision as a fashion design thinker.
In addition, you’ll take both an interdisciplinary, cross-School 
project, the ‘Grand Design Challenge’ (20 credits), and Critical & 
Historical Studies, 40 credits.

Second Year

In your second year, you build on your person practice through 
the units ‘Initial Practice’ (30 credits) and ‘Critical Practice’ 
(30 credits), culminating in your final project, ‘Total Landscape’ 
(60 credits).
 All students present two completed looks or objects as part 
of their final assessment, selected from a number of completed 
prototypes, in addition to a portfolio of all final work and other 
relevant projects completed at the RCA. A complete language, 
iteration, prototype and manifesto of self.

*Taken from the 2019/20 Programme Specifications. While we try 
to ensure that all programme information is correct, some things 
may be subject to change and/or outside of our control.

Extinction Rebellion Intervention at RCA Fashion Renata Brenha Ribeiro



Entrance 
Requirements

Candidates are selected entirely on 
merit and applications are welcomed 
from all over the world. The selection 
process considers creativity, imagination 
and innovation as demonstrated in 
your portfolio, as well as your potential 
to benefit from the programme and to 
achieve high MA standards overall.
 We want students who wish to 
articulate new perspectives, develop their 
imagination and advance an enquiry about 
their discipline, practice and industry. 
You’ll be self-motivated, determined 
critical thinkers and passionate about their 
discipline, as well as technically curious 
and independent.

For more information on portfolio 
requirements and interviews, visit: 
rca.ac.uk/fashion
 

 
Alumni Story

‘The RCA really opened up my view 
on everything, because there were so 
many people from so many different 
backgrounds. And because the College 
is so close to industry and there are so 
many contacts and people coming in 
to talk to you about what’s going on, it’s 
a lot closer to the reality of the fashion 
industry studying there.’

Nan Li, MA Fashion Womenswear, 2015

Alumni 

Alice Potts
Alice Robinson
Bianca Saunders
Congregation
Fen Chen Wang
Kanghuyk Choi
Saul Nash
Staff Only
Supriya Lele
Xiao Li

+44 (0)20 7590 4400
fashion@rca.ac.uk
rca.ac.uk/fashion



Petit Pli, Ryan Mario Yasin, 2017

An international design experience

Creative catalysts designing innovation-led solutions 
for social change.

Global Innovation Design (GID) offers an international style of 
learning and a unique and cultural context. Our vision is to provide 
you with an experience that is unparalleled in the world, nurturing 
you to be a design leader and creative catalyst who delivers positive 
social, environmental, economic and cultural change.
 We revolve around leading international centres of innovation 
which collectively offer students a unique educational mix 
characterised by multidisciplinary intakes, shared values, 
complementary approaches and distinct expertise. We foster 
innovation that provides practical solutions to real-world issues, 
and our project themes in each location reflect local design culture, 
commercial interests and social challenges.
 

SCHOOL OF DESIGN

Global Innovation 
Design 
MA/MSc

240 credits, 2-year programme, full-time study



Empatia Ele, Enni Kukka Tuomala, 2018



Programme Description*
First and second terms

― Applied Engineering Design, co-ordinated by Imperial 
      College (20 credits)
― Global Innovation Design Theory & Methodology, 
      co-ordinated by Imperial College (20 credits)
― Global Identity Development, co-ordinated by the RCA 
      and Imperial College (40 credits)
― School-wide platform and project

Third and fourth terms

― Taught units by the International Partners, including: GID1       
      Partner Residency, a one-term residency with either Keio 
      University in Tokyo or Tsinghua University in Beijing during 
      the summer term of your first academic year.
― GID2 Partner Residency, a one-term residency with either 
      Pratt Institute in New York or Nanyang Technological University 
      in Singapore during the autumn term of your second 
      academic year.

Fifth and sixth terms

―  Major Projects, co-ordinated by the RCA and Imperial 
      College (60 credits each)
―  This is the main unit for GID2 Professional Development, 
      a two-term period directed toward refinement of the body of 
      work and professional development.
―  During the final two terms, you’ll return to London to 
      refine your final project.
―  The programme culminates in a final examination 
      and an exhibition.

*Taken from the 2019/20 Programme Specifications. While we try 
to ensure that all programme information is correct, some things 
may be subject to change and/or outside of our control.

Circular Species, Fernanda Dobal, 2019



Entrance 
Requirements

Candidates are selected entirely on 
merit and applications are welcomed 
from all over the world. The selection 
process considers creativity, imagination 
and innovation as demonstrated in 
your portfolio, as well as your potential 
to benefit from the programme and to 
achieve high MA standards overall.
 To apply to Global Innovation Design 
you’ll normally need to have at least a 
UK honours degree at 2:1 level (or the 
equivalent) in any subject relevant to 
innovation, and it’s desirable to have some 
relevant work experience. In exceptional 
circumstances we will consider applicants 
without this degree qualification (for 
example, excellent professional experience 
or outstanding creative or technical 
abilities).

For more information on portfolio 
requirements and interviews, visit: 
rca.ac.uk/gid
 

 
Alumni Story

‘GID was such a fantastic opportunity. I 
was able to completely immerse myself 
in three different global contexts – New 
York City, Tokyo and London – with each 
city and country offering new perspectives 
on the world and design. Being immersed 
in those global contexts alongside such a 
diverse cohort invited me to see the world 
through others’ eyes – it made me a better 
designer.’

Ryan Mario Yasin, Global Innovation 
Design, 2017

+44 (0)20 7590 4400
gid@rca.ac.uk
rca.ac.uk/gid



Festival of Percussion, Pierre Azalbert, Benton Ching, James Fraser and 
Karlijn Sibbel, 2019

Be the future agent of change

Innovation through synergy between creativity, science and 
technology to create value for society.

Innovation Design Engineering (IDE) is a unique double Master’s 
programme that has been run jointly with Imperial College London 
for over 39 years. You’ll take advantage of the skills and cultures 
of two very different organisations. The result is the rigour and 
precision of science, technology and engineering in combination 
with the inspirational and creative aspects of design.
 Our interdisciplinary approach focuses on the exploration and 
development of impactful innovation through critical observation, 
disruptive design thinking, experimentation, exploration of emergent 
technologies, advanced engineering and enterprise activities.
 We want students who are ready to be exposed to multiple 
perspectives and expertise. People who can critically question 
the present to envisage the creation of new human experiences, 
system-based dynamics that foster behavioural change and 
generate cultural, economic and societal value. 

SCHOOL OF DESIGN

Innovation Design 
Engineering 
MA/MSc

240 credits, 2-year programme, full-time study



 RedMud Project, Paco Bockelmann, Joris Olde Rikkert, Kevin Rouff and Guillermo Whittembury



Programme Description*

First Year

In your first year, you’ll embark on a range of units to develop skills 
and experience. Each of these focuses on a particular aspect of 
innovation, design and engineering and involves practising design, 
engineering and innovation skills, as well as research activities.
 Each unit is project-based with a brief that will either be 
set by staff or of your own devising. The work periods vary in 
length, and you’ll practise the transferability of the core skills in 
different settings. Emphasis is placed on generating imaginative 
ideas, development and validation through testing prototypes, 
simulation; and gaining feedback from various stakeholders 
including potential end-users, designers, engineering engineers, 
entrepreneurs and other experts.
 During the first year, you will be introduced to evolutionary, 
revolutionary and experimental approaches to innovation 
together with building foundational expertise in creating cyber-
physical systems. A ‘go-global’ project will involve the whole 
cohort travelling to another country to work with partners on 
major societal and environmental challenges.

Second Year

The programme of work in your second year consists of a team-
based group project, and a solo project, which is conducted on an 
individual basis.
 You’ll choose the theme of these projects yourself. The group 
project runs during the autumn term and is assessed before the 
winter recess and exhibited at the Work-in-progress Show early 
in your spring term. The solo project is assessed at the end of the 
academic year, with your work being exhibited in the graduate 
Show and Imperial Design Engineering Show.

*Taken from the 2019/20 Programme Specifications. While we try 
to ensure that all programme information is correct, some things 
may be subject to change and/or outside of our control.

Re:flex, a novel shape memory composite material, Pierre Azalbert, Benton Ching, James 
Fraser and Karlijn Sibbel



Entrance 
Requirements

Candidates are selected entirely on 
merit and applications are welcomed 
from all over the world. The selection 
process considers creativity, imagination 
and innovation as demonstrated in 
your portfolio, as well as your potential 
to benefit from the programme and to 
achieve high MA standards overall.
 We accept a multidisciplinary range of 
applicants – we want diversity of expertise, 
culture and experience. We are interested in 
engineers and technologists, we are looking 
for designers from all aspects of the subject 
area and we welcome applicants from 
other diverse fields such as business, social 
science, and the arts. 
 IDE is a double Master’s course run 
jointly with Imperial College London, and 
consequently, applicants need to have 
a degree at 2:1 level or higher (or the 
equivalent). In exceptional circumstances, 
applicants without this degree qualification 
will be considered (for example, excellent 
professional experience or outstanding 
creative or technical abilities).

Alumni Story

‘I was lucky enough to have a lot of media 
interest in Jelly Drops [my graduate 
project], from the RCA Graduate Show. 
I’m now working full time on Jelly Drops 
with two other IDE graduates based 
in the Olympic Park, London. We are 
currently conducting further trials, working 
with a food innovation lab and talking 
with potential manufacturers to scale 
production.’  

Lewis Hornby, MA/MSc Innovation Design 
Engineering, 2018

For more information on portfolio 
requirements and interviews, visit: 
rca.ac.uk/ide 

Alumni 

Gus Desbarats
Virginia Gardiner
Yusuf Muhammed
Duncan Kerr
Isabel Lizardi
Nick Munro
Maryam Nabavi
Mark Sanders
Richard Whitehall

+44 (0)20 7590 4400
ide@rca.ac.uk
rca.ac.uk/ide



 Strand, Elliott Winslow Thorpe, 2017

The future of transportation design

Creating design leaders with the skills to influence.

Building on the success of the world-renowned Vehicle Design 
programme at the RCA, Intelligent Mobility places transportation 
design in the context of an increasingly complex environment.
 Our approach is to establish a critical learning environment in 
which projects and research focus on innovation and disruptive 
design outcomes. We encourage a design-led, highly personal and 
ideological approach where key themes such as vehicle aesthetics, 
sustainability, emerging markets and human cultural factors can be 
met with impactful and relevant design proposals.
 Starting from the traditional role of automotive and 
transportation (vehicle design), our ambition is to create future 
leaders who have the mindset required to influence this rapidly 
changing industry.
 We offer extensive industrial relationships through sponsored 
projects, internships and bursaries/awards. Recent collaborations 
include: Audi, Bentley, Citroen, Hitachi Rail Europe, Jaguar, Kia, 
EXA, Sabic and TATA.

INTELLIGENT MOBILITY DESIGN CENTRE

Intelligent Mobility
MA

240 credits, 15-month programme, full-time study



Aion System, GATEWAY Project



Programme Description*

First and second terms

Your initial two terms are designed to equip you with the critical 
perspective, experience and knowledge base to understand and 
create new mobility solutions.

Third term

This term features a long team project to challenge convention 
and demonstrate your ability to handle team work, develop a 
complete project and deliver a full package.
 Your final proposal must identify and feature innovation 
through service, technology and design as a group experience.

Fourth term

In your final term you’ll lead your own Independent Research 
Project. This is a well-researched and highly developed critical 
response to a clearly articulated mobility question.

*Taken from the 2019/20 Programme Specifications. While we try 
to ensure that all programme information is correct, some things 
may be subject to change and/or outside of our control.

Skorpio, Javier Garcia-Gallardo, 2016

Imodoka, A tool for a developing city, Pontus Merkel, 2017



Entrance 
Requirements

Candidates are selected entirely on 
merit and applications are welcomed 
from all over the world. The selection 
process considers creativity, imagination 
and innovation as demonstrated in 
your portfolio, as well as your potential 
to benefit from the programme and to 
achieve high MA standards overall.
 

You’ll have completed or be in the final year 
of a first degree in an art and design (or 
related) subject. Alongside this, you’ll need 
proven commitment to the discipline, with 
a high level of self-motivation and evidence 
of independent study. You should possess 
a high standard of illustrative skills and an 
understanding of 3D form.
 
For more information on portfolio 
requirements and interviews, visit: 
rca.ac.uk/intelligent-mobility

  
Alumni 

Pratap Bose
Thomas Ingenlath
Marek Reichman
Peter Schreyer
Frank Stephenson
David Woodhouse

+44 (0)20 7590 4400
intelligent-mobility@rca.ac.uk
rca.ac.uk/intelligent-mobility

The MG Experience, Jack Watson, 2018



Andrea-Diaz

A new frontier for designers

Transform customer and citizen experiences.

Service design is the application of design practice to services and 
experiences. Service design solves problems and transforms the 
human experience of businesses and industry as well as developing 
impactful solutions for complex social issues, better public services 
and citizen-centric policy.
 The RCA Service Design MA programme is internationally 
renowned as a pioneer in the development of service design, 
with graduating students leaving to work inside transport, 
telecommunications, financial services and retail companies, 
leading consultancies, government departments and international 
organisations. We examine the complex cultural, technological and 
systemic issues facing businesses and governments to create new 
services for now and the future.
 

SCHOOL OF DESIGN

Service Design 
MA

240 credits, 2-year programme, full-time study



Seminar



The programme traverses three themes: the creation of 
new consumer services, with a focus on identifying human
 needs, transformational services and delivery in complex 
organisations, for example in retail, banking and hospitality; 
the development of public service and policy innovation on 
topics such as transportation, health and education; and 
speculative futures to envision radically new services and 
user experiences driven by technological, environmental and 
social challenges.
 You’ll work on  projects with an exceptional number of 
industry and public sector partners to develop innovative 
solutions that reframe and redesign the world around us. The 
curriculum spans both the RCA and our partner establishments, 
blending design expertise across all departments with 
technology and business management from Imperial College’s 
MBA and Department of Computing.

Programme Description*

Service Design combines an experiential component, involving 
group and individual projects, with structured learning and related 
assignments that reinforce what you’ve learnt. The lectures, 
masterclasses and workshops develop the knowledge, skills and 
practices that you will apply in your final year projects. In addition to 
academics from the RCA, we invite prominent designers as well as 
our industry partners to present on professional practice of service 
design, exemplar projects and challenges associated with the 
practice of service design.
 The structured learning programmes are spread throughout 
Terms 1 – 5 and all modules are delivered as half or full day session, 
the first year being more intensive. Classroom modules are made 
available electronically for student self-study.

Programme Units
― Unit 1: Service Design Foundation Programme (20 Credits)
― Unit 2: Design Entrepreneurship (20 Credits)
― Unit 3: Design Research and Advanced Methods (20 Credits)
― Unit 4: Design Management and Platform Design (20 Credits)
― Unit 5: Social Innovation and Future Services (20 Credits)
― Unit 6: Implementing and deploying Services at scale 
     including the materiality of experience and services (20 Credits)

*Taken from the 2019/20 Programme Specifications. While we try 
to ensure that all programme information is correct, some things 
may be subject to change and/or outside of our control.



Entrance 
Requirements

Candidates are selected entirely on 
merit and applications are welcomed 
from all over the world. The selection 
process considers creativity, imagination 
and innovation as demonstrated in 
your portfolio, as well as your potential 
to benefit from the programme and to 
achieve high MA standards overall.
 The Service Design MA programme 
takes students with and without a design 
background who show the right qualities 
and the intellectual ability and desire 
for creative innovation as demonstrated 
through your portfolio. 
 Students may come from product, 
communication, digital and user 
experience design who wish to expand 
to their capabilities, be recent high 
performing graduates from other design 
disciplines as well as from computing and 
other technical disciplines, be budding 
entrepreneurs interested in launching new 
service-led business ventures and mid 
and senior professionals from industry 
and the public sector, with evidence of 
their creative talents as demonstrated by 
leadership of innovative projects.

For more information on portfolio 
requirements and interviews, visit: 
rca.ac.uk/service-design

  Alumni Story

‘The RCA opened up a lot of opportunities 
to me, and has equipped me with all the 
tools of my trade, as well as some great 
work examples for real clients. It has also 
set me up to work in teams of multi-
disciplinary people from many different 
cultures and backgrounds.’

Holly May Mahoney, MA Service Design, 
2016

Alumni 

Iban Benzal
Jo Blundell
Lynn Chung And Sherry Xiaoxue
Marion Ferrec
Amy Lee And Roman Schöneboom
Saejin Lee And Taeyeon Kim
Tae Young Kang
Anna Poyry
Magda Rok Ukti
Julia Schrot

+44 (0)20 7590 4400
service-design@rca.ac.uk
rca.ac.uk/service-design



Being Towards Death, Shuran Wang, 2019

Challenge understanding

Working at the creative interface between materials, 
making and meaning.

Textiles at the RCA is a multi-faceted discipline, and we work at the 
creative interface between materials, making and meaning. Our 
focus is on new knowledge that impacts many sectors, exploring 
new territories for tomorrow’s textiles specialist.
 New fabrication methods and specialist textile skills offer fresh 
possibilities for the world and require us to constantly reconsider 
our practice, generating a culture of experimentation and creative 
possibility throughout the activities of the programme.
 We encourage our students to develop an agility in their 
thinking and creative capability with colour and materials. The 
programme is an exploration of the creative, technological, cultural, 
commercial and sustainable contexts of textiles, and you’ll develop 
innovative ideas that challenge the understanding of the practice 
and discipline of textiles. By graduation, you’ll be fluent in the 
language of materials, able to influence the tangible and intangible 
materiality of our lives across a range of sectors.
 

SCHOOL OF DESIGN

Textiles
MA

240 credits, 2-year programme, full-time study

Specialisms: Printed, Knitted, Woven, Mixed Media Textiles and Soft Systems



Amphorae, Tailormade Vases, Marieke van de Ven, 2019



Programme Description*

First Year

In your first year you’ll take three units.

Studio Unit 1 (20 credits): Thinking through making: 
Materials, Tools + Narratives
This unit of study places you within your Textiles specialism 
(Knit, Weave, Print, Mixed Media, Soft Systems) and asks you 
to critically engage with the processes and methods of making/
production. This includes aspects of materials, tools and models 
of practice. You undertake a series of technical challenges 
associated with the craft foundation and making aspects of your 
Textiles specialism.

Studio Unit 2 (30 credits): Contextual Application + Location
This unit sits across specialisms and asks you to elect a contextual 
platform to explore and challenge the location of your practice.

Studio Unit 3 (10 credits): Individual Creative Identity
This unit of study builds on the knowledge, skills and experiences 
learnt through Studio Units 1 & 2 and asks you to develop your 
individual creative identity through a period of independent study.

This unit of study builds on the knowledge, skills and 
experiences learnt through Studio Units 1 & 2 and asks the 
students to develop their individual creative identity through a 
period of independent study.
 This will include the development of new research, proposals 
for the innovative development of the ideas and the ability to 
critically analyse their own work and that of others.

Second Year

Your second year will be devoted to independent study and the 
self-driven creation of work which challenges the boundaries of 
the discipline and builds on your creative identity.

*Taken from the 2019/20 Programme Specifications. While we try 
to ensure that all programme information is correct, some things 
may be subject to change and/or outside of our control.



Entrance 
Requirements

Candidates are selected entirely on 
merit and applications are welcomed 
from all over the world. The selection 
process considers creativity, imagination 
and innovation as demonstrated in 
your portfolio, as well as your potential 
to benefit from the programme and to 
achieve high MA standards overall.
 You should have a BA in Textiles or 
a related Art and Design subject, or 
equivalent experience, and a personal 
proposal for the intended direction of 
their MA study. For Soft Systems only 
you should have a BA in Textiles, BSc or 
BEng, or equivalent experience.
 We also want passion, commitment and 
a strong sense of personal responsibility 
for your own learning and development.

For more information on portfolio 
requirements and interviews, visit: 
rca.ac.uk/textiles

  Alumni Story

‘At the RCA, I felt inspired every single 
day. I remember feeling this very real buzz 
of energy and ideas – that feeling of not 
being able to sit still because there were 
so many thoughts, potential plans and 
experiments to explore. I’ve since launched 
my own brand, initially focusing on silk 
scarves, and lately expanding into interior 
accessories, sold in stores including 
Liberty and Harrods. I’ve collaborated with 
brands including Disney, Star Wars, Aspinal 
of London and Swarovski, exhibited at 
London and Paris Fashion Weeks and  
WGSN Global Fashion Award for best 
Emerging Fashion Brand.’

Emma Shipley, MA Textiles, 2011

Alumni 

Alice Temperley
Orla Kiely
Lauren Bowker
Emma Shipley
Margo Selby
Sue Timney
Donna Wilson

+44 (0)20 7590 4400
textiles@rca.ac.uk
rca.ac.uk/textiles



Hexo Touch, Sicong Xiao, Scott Heron, Anteja Klimek, Xiuji Li, Judella Conquet, 2019

Design research to develop 
human-centred innovation

Interdisciplinary research from across the School of Design 
and RCA Research Centres.

The MRes RCA Design Pathway builds design research skills 
that can be deployed within academic and professional careers. 
We foster innovation and tackle complex systems and social 
challenges, from the future of work to the circular economy, climate 
change, AI and healthcare.
 We offer interdisciplinary learning; you'll be exposed to the full 
range of programmes across the School of Design, including our 
MAs, research centres and networks. Experienced researchers 
run seminars and workshops on design research across topics 
that include cybernetics, ethnography, ethics, future forecasting, 
speculative design, participatory design, action research, reflective 
practice, robotics and coding.
 The pathway's curriculum offers a transformational experience 
and gives you the opportunity to construct your own area of 
expertise through a solo research project. You'll develop knowledge 
in design research through experimentation in theory and practice, 
interdisciplinary knowledge exchange and peer-to-peer review.

COLLEGE-WIDE PROGRAMME

Design Pathway
MRes RCA

180 credits, 1-year programme, full-time study



Pando, A robotic plant that grows your motivation, Priyadarshini Banati, Kypriani Bartzoka, Rime Cherai, Jonathan Gayomali, Oliver Luehr



Programme Description*

Our programmes are delivered through a combination of 
structured learning, comprised of lectures and master-classes; 
workshop classes based around a set task; tutor-led seminar 
classes where students will be asked to reflect on material that 
they have read or studied in advance and project assignments 
that support the structured teaching programme.

Unit 1: Research Methods and Individual Research Proposal
This unit will enable discussion and exploration of key concepts 
in art and design research. The workshops will introduce you to 
key methods and methodologies in art and design, based around 
the areas of specialisms of each of the contributing schools. You’ll 
also develop an individual research proposal.

Unit 2: Research Cultures
This College-wide unit focus on knowledge exchange and 
communicating your research effectively to an interdisciplinary 
audience. This will involve developing an understanding of the 
contexts in which research is practised, and engaging different 
research cultures and communities.

Unit 3: Research in Practice (Pathway specific)
This unit focuses on the process of research. It will connect you 
with practicing researchers and research teams and encourage 
you to reflect on how research projects are developed, managed, 
evaluated and communicated.

Unit 4: Group Research Project (Pathway specific)
This unit builds upon learning undertaken in unit 1 by exploring 
the nexus between research methods and the ways in which 
they might be applied to independent and collaborative research 
projects.

Unit 5: Research Identities
This college-wide unit will focus on further development of your 
personal research project and professional development. It will 
enable you to develop your research projects and define your 
professional identity as a researcher.

Unit 6: Personal Research Project
The Personal Research Project will enable your to apply the skills, 
knowledge and understanding developed through units 1 and 2 
within a complex personal research project.

*Taken from the 2019/20 Programme Specifications. While we try 
to ensure that all programme information is correct, some things 
may be subject to change and/or outside of our control.



Entrance 
Requirements

Candidates are selected entirely on merit 
and applications. The course welcomes 
candidates from all over the world and 
ages both prior academic and professional 
experience.
 The selection process considers 
creativity, imagination, curiosity and the 
capability to reflect, criticise and innovate 
as demonstrated in the research statement 
and portfolio; it also assessed the potential 
to benefit from the programme and to 
achieve high standards overall.
 While it is not necessary to hold a 
relevant design degree, we welcome 
applicants interested in design research.

For more information on portfolio 
requirements and interviews, visit: 
rca.ac.uk/mres-design

  Student Story

‘The RCA has a great ‘concept’: it’s a 
community model and a space for new 
ideas. The process is very rewarding. 
We frequently give presentations on our 
work and receive guidance from the 
tutors and other students, so we gain 
not only a new perspective on what we 
are doing, but are also able to make new 
contacts. It’s also a network, which gives 
you opportunities when it comes to 
future employment.’

Mia Imamovic, MRes RCA Design 
Pathway, 2017

+44 (0)20 7590 4400
design-mres@rca.ac.uk
rca.ac.uk/mres-design



Tim Allan

Clinical–design collaboration

Gain the tools to lead design innovations in a broad range of 
healthcare environments.

This unique interdisciplinary programme draws on the 
complementary expertise from the RCA's School of Design and 
Helen Hamlyn Design Centre, and the healthcare expertise from 
Imperial College London’s medical faculty and the Helix Centre 
based at St Mary’s Hospital in Paddington London.
 You'll develop an awareness of the role and value of design 
in solving healthcare challenges, as well as a multi-professional 
perspective on problem-solving and the importance of clinical/
design collaboration. The programme uses a range of research 
techniques, tools and frameworks in the fields of design and 
innovation, and offers an environment in which to develop design-
led skills to rapidly research, synthesise and prototype a solution 
to a healthcare challenge.

SCHOOL OF DESIGN

Healthcare  
& Design 
MRes

180 credits, two-year programme, part-time study



Crisis: Wellbeing in the Emergency Department, William Wang



Programme Description*

First Year

In the first year, you embark on four taught modules: introduction 
to the principles of design and innovation or introduction to health 
and healthcare (depending on applicant background), design-
led innovation in healthcare, approaches to health research and 
business skills for healthcare design.
 Teaching takes place in each module during one-week intensive 
sessions and includes interactive lectures, seminars, tutorials, 
case-based discussion, technology demonstrations and practical 
team-based workshop projects. You will have the opportunity to 
participate in a range of formative and summative individual and 
group-based activities.

Units
1a: Introduction to principles of design and innovation or
1b: Introduction to health and healthcare
2: Introduction to design led innovation in healthcare
3: A health research toolkit
4: A health business toolkit

Second Year

In the second year, you take four further modules, including 
Innovation, a Helix 'design dash' group project tackling a major 
healthcare design issue, design for behaviour change and 
leadership.

Units
5: Innovation
6: Design dash
7: Designing for behaviour change
8: Leadership

Each module concludes with an assessable presentation and a 
piece of coursework.

Design Research Project

You will conduct a major personal design research project 
throughout the two years of study. The personal research project 
supervision is led by the RCA with support from expertise at 
Imperial College. You can undertake the research project in your 
workplace (with support from employers) or select a self-directed 
project theme under guidance from our staff. The major research 
project is assessed via a viva with design projects and a thesis.

*Taken from the 2019/20 Programme Specifications. While we try 
to ensure that all programme information is correct, some things 
may be subject to change and/or outside of our control.



Entrance 
Requirements

Candidates are selected entirely on merit 
and applications are welcomed from all 
over the world. The selection process 
will consider creativity, imagination and 
innovation as demonstrated in your 
portfolio, as well as your potential to 
benefit from the programme and to 
achieve high MA standards overall.
 MRes Healthcare & Design is run 
jointly with Imperial College London, and 
consequently you need to have a degree 
at 2:1 level or higher (or the equivalent). 
In exceptional circumstances, applicants 
without this degree qualification will 
be considered (for example, applicants 
with excellent professional experience 
or outstanding creative or technical 
abilities) following completion of a ‘Special 
Qualifying Exam’ (SQE). Please check the 
Imperial College London website to ensure 
you meet their requirements.

For more information on portfolio 
requirements and interviews, visit: 
rca.ac.uk/healthcare-design

  

Student Story

‘The programme's given me such great 
insight into the industry and how the most 
important thing is personal relations. With 
my research project, I was able to make 
connections with Great Ormond Street 
Hospital and work with people there, based 
on the backing I received from the RCA and 
Imperial. As a result of the programme, I've 
started working with the Helix Centre at 
Imperial.’

Philippa Batey,  
MRes Healthcare & Design, 2018

+44 (0)20 7590 4400
healthcare-and-design@rca.ac.uk
rca.ac.uk/healthcare-design

Onboarding pack for Great Ormond Street Hospital 
(GOSH) patients, Philippa Batey



Galileo Flow Field, Tibor Balint

From the industrially oriented to 
 
the highly speculative
As a research student in the School of Design, you may be 
designing an innovative object or system..

The School of Design is home to internationally significant 
research, much of which is practice-based. The teaching areas 
of the School – Design Products, Fashion, Global Innovation 
Design, Innovation Designing Engineering, Intelligent Mobility, 
Service Design and Textiles – represent a wide range of 
approaches to research.
 Research topics range from those which are strongly needs-
focused – such as designing new forms of medical equipment 
– to those which are more speculative – such as considering 
the philosophy of computer games. The research methods you 
adopt will be attuned to your subject: you may use established 
methods or develop your own.

SCHOOL OF DESIGN

Design
MPhil/PhD

PhD: 3–4 years (full time), 6–7 years (part time)

MPhil: 2–3 years (full time), 4–6 years (part time)



Three Studies of Synaesthesia, Chang Hee Lee



Our Postgraduate Community

We have more than 250 PhD students pursuing cutting-edge 
research and undertaking advanced training across all four RCA 
Schools and Research Centres.
 The RCA is a world-leading postgraduate university and is 
ranked the most research-intensive university of art and design 
in the UK since 2014. Both our students and staff are drawn from 
countries across the globe. Overseas students play a vital role in 
ensuring that our College community benefits from a diversity of 
experience and skills.

Doctoral Training Programme

At the RCA, research students undertake training both at a cross-
College level and within their Schools, offering rich and robust 
preparation and learning opportunities for their research degree 
progression. Many of these also offer opportunities to build a 
portfolio of experience for future careers.
 First year doctoral students attend compulsory training courses 
in a range of research methods and methodologies in the first 
term of study. You’ll attend mandatory Doctoral Training Weeks 
in September, February and July. These are opportunities to 
participate in the broader research community at the RCA, but 
also to undertake timely training to support research progression. 
These intensive weeks include a range of professional development 
seminars, training and advice in writing, getting published, 
achieving impact, entering the academic job market and more, and 
opportunities for you to develop and present your research to your 
peers and staff.
 We are committed to ensuring that you are well equipped, 
not only to complete your studies but also to develop your 
future careers.

Banyan Deer Zoetrope, Hugo Glover



Entrance 
Requirements

You’ll normally have obtained a good 
relevant undergraduate degree or an 
equivalent qualification. We recognise as 
an equivalent qualification any degree, 
diploma, certificate or other evidence 
of formal qualification awarded by a 
university or other higher education 
establishment, where the award is made 
following the successful completion of a 
course of at least three years’ study.

For more information on portfolio 
requirements and interviews, visit: 
rca.ac.uk/design-pgr

 

+44 (0)20 7590 4400
design-research-admins@rca.ac.uk
rca.ac.uk/design-pgr

Stretch Orchestra, installation at London Design Festival, Marion Lean




