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STOREYSTUDIO for John Lobb, Presentation, Paris

MINIFESTO
This platform uses ‘display’ as a means to construct a spatial narrative, within that space
we will look to challenge the expected, subverting traditional ideas of display and explore
the concept of experience.
What tools might we use to tell a story and how will they immerse your viewer into a world
which is both beautiful and informative?

STOREYSTUDIO for Nike, UnLaced, Paris

TITLE: EXPERIENCING THE OBJECT
Experience; an event or occurrence which leaves an impression on someone or the process
of gaining knowledge or skills from doing, seeing or feeling things.
The intention of this platform is to explore how you can make artistic design decisions
through clever use of colour, light, texture, smell, sound or journey to elevate the story of a
space and enhance the human experience.
One of the aims of this Platform is therefore to tell a story with a minimum of words. You will
achieve this through a design that will carry context – and thus convey meaning. The
success of this will be tested by the level of understanding you manage to convey.

STOREYSTUDIO for Chloé, Nile bag global Pop Ups

PROJECT
Projects will start with offered objects and spatial typologies that you will be asked to
explore. They could, for example, be paintings in a gallery, artefacts in a museum,
accessories or clothing in a retail environment or furniture for hospitality.
With the object and location, you will then develop ideas as to how the object will be
displayed, how long it might stay there and who will see or use it.
You will need to analyse the objects in order to build a story around them, this may come
from research of their history or origin, the idea behind their conception or the use they will
have for their owner. With your analysis, you will develop a spatial language and then
communicate a spatial design which focuses on the experience of the viewer.
Platform work will be organised around three (term based) stages and each stage will
inform the next:
Autumn term work (stage one) will focus on ‘what’ will inform stages two and three. During
this stage we will be experimental in our approach to space, exploring object(s) to inform
and better develop our ability to conceptually convey narrative. You will determine what

kind of spatial typology you are most interested in designing for and focus your attention on
an object or series of objects which will enable you to develop design proosals in stage two.
Spring term work (stage two) will provide you with an opportunity to begin designing your
proposal with the location and object(s) determined in stage one, you will build up a
presentation of research which may include strategies of display, lighting, materials, sound,
wayfinding / graphics and spatial compositions. During the term, there will be weekly
tutorials for design discussion and feedback to help develop your project into a spatial
design proposal.
Summer term work (stage three) will focus on communicating your design in the most
cohesive way, this may be building a model, a set of renders or building a spatial
environment.
The hope of the platform is that by the end of the year, you will have a comprehensive body
of work which speaks to who you are as a designer.
There will be individual opportunities to visit StoreyStudio for tutorials with professional
practitioners to place your work into an industry context.
AIMS AND OBJECTIVES
The project aims and objectives are to:
1) Through the selection of your object, investigate ways in which you can successfully
transcend or immerse you audience into a new narrative.
2) Study how materials and colours can be used as tools to create a meaningful experience.
3) Challenge the familiar, and develop new strategies for how we display or curate within a
space.
SUGGESTED VISITS
Kimono exhibition at the V&A Museum, South Kensington (StoreyStudio, February 2020)
Tim Walker exhibition at the V&A Museum, South Kensington
LNCC Store, Dalston

STOREYSTUDIO for Nike, Church of basketball, Portland
Aesop Stores
Alexander McQueen Flagship Store
Hermes Bond Street Windows
Dover Street Market
Sir John Soane Museum, Holborn
British Museum Ethnographic Collections
V&A Museum Ethnographic Collections
POSSIBLE READING, WATCHING AND LISTENING
On Experience:
Nozick, R. (1974) The Experience Machine. In Anarchy, State, And Utopia. New York: Basic
Books, 1974. Link
Paola Antonelli, Salon 5, Immersion and Participation at MOMA. link

The Art of Immersion: How the Digital Generation is Remaking Hollywood, Madison Avenue,
and the way we tell stories. Link
The Experience Economy. Link
Dewey, J. (1934) Art as Experience. New York: Putnam. link
Zumthor, P. (2003) Atmospheres. Basel: Birkhäuser. link
Ingold, T. (2003) The Perception of the Environment. Routledge link
Tuan, Yu-Fu The Perspective of Experience, University of Minnesota Press link
Pallasma, (2005) The Eyes of The Skin, Architecture and the senses. link
On Objects & Narrative:
Rabby, D, Rabby, F. (2013) 'Physical Fictions: Invitations to Make Believe' in Speculative
Everything, Design Fictions and Social Dreaming. (The MIY Press), pp.89-100
Wolfgang Pauser, ‘Things are Whole Parts’ link
(Short chapter in a book about second aid objects.. but this one is about 'things' and
'objects' and how they relate to art and the body. Here is a bad quality scan but you can
have the book at RCA library).

STOREYSTUDIO for Wallpaper* Architecture Directory Exhibition, London

PLATFORM PAIRING
This Platform is paired with Interior Behaviours.

