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Neville Brody is acknowledged as a seminal 
designer specialising in digital design, typo- 
graphy and identity. His insight and passion for 
pushing creative boundaries informs the work of 
Brody Associates, the collaborative creative 
agency he founded. 

Brody came to prominence very early in his 
career, particularly for his visually arresting work 
on magazines such as The Face and Arena. His 
first monograph, The Graphic Language of  
Neville Brody (1988), became the world’s best-
selling graphic design title and was accompanied 
by a global tour of his work curated and  
produced by the V&A (London). 

His work over three decades ranges from 
magazine, book and web design, album sleeves 
and identities for cultural institutions to  
corporate work for global businesses. His  
current clients include Samsung, Nike, Forward 
Pass Legendary Pictures, GAP, Channel 4,  
Converse, UFA and Coca-Cola. 

Professor Brody is also Dean of the School 
of Communication at the Royal College of Art.  
He is a Royal Designer for Industry, and recent 
president of D&AD, which promotes creative 
design excellence. He lectures globally on design 
and education. In 2015, Brody was named by 
Debrett’s as one of Britain’s 500 most influential 
people, and Design Week appointed him as an 
inaugural member of their Design Hall of Fame.
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Teal Triggs is a Professor of Graphic Design  
and Associate Dean, School of Communication, 
Royal College of Art, London. She is also an 
Adjunct Professor at RMIT, Australia. As a 
graphic design historian, critic and educator,  
she has lectured and broadcast widely and her 
writings have appeared in numerous edited 
books and international design publications.

Her research has focused primarily on 
design pedagogy, self-publishing, and feminism. 
Teal has been recipient of a Harry Ransom  
Center Fellowship for the Humanities, University 
of Texas at Austin, where her research focused 
on the American editor Fleur Cowles and her 
influential lifestyle magazine Flair (1950–1951). 
Teal is editor-in-chief of the Journal of Communi-
cation Design (Routledge/ico-D), co-editor of 
Visual Communication (Sage) and associate 
editor of Design Issues (MIT Press). She has just 
completed her first children’s book titled The 
School of Art (Wide Eyed Editions) and is  
currently co-editing with Leslie Atzmon The 
Graphic Design Reader (Bloomsbury). Her previ-
ous books include: Below Critical Radar: Fanzines 
and Alterative Comics from 1976 to Now, co- 
edited with Roger Sabin (Slab-O-Concrete),  
as well as Fanzines and The Typographic Experi-
ment: Radical Innovations in Contemporary Type 
Design, both published by Thames & Hudson. 
She has also co-edited and contributed to 
GraphicsRCA: Fifty Years and Beyond (RCA). Teal 
is a Fellow of the International Society of Typo-
graphic Designers, and of the Royal Society of 
Arts.

Laurene Vaughan is a writer, maker and 
designer who is fascinated by the ways that 
people design and make place. Her practice 
spans a spectrum of embodied domains of mak-
ing and performance, from walking interventions 
to the design of collaborative digital platforms. 
She is a founding member of the Arts and Car-
tography Commission in the International Carto-
graphic Association. She is a Professor in Design 
and Communication and has a PhD through 
practice from RMIT University – ‘Anfractuous: An 
exploration of creative practice’. She is co-leader 
of the Design Futures Lab at RMIT University. 

Laurene exhibits internationally and over the 
past 10 years has undertaken site-specific works 
in Montreal, London, Galicia, Melbourne and 
Paris. Her recent projects include the Stony 
Rises Project, a curatorial exploration of vernac-
ular practices, immigration, modes of dwelling 
and the crafting of landscape in the making of 
place. This included an associated book Design-
ing Place (Melbourne Books, 2010). In 2010 she 
undertook laureneroaming.com.

With Sebastien Cacquard and William Cart-
wright she co-edited Mapping Environmental 
Issues in the City (Springer, 2011). She has also 
co-edited Design Collectives: An Approach to 
Practice (Cambridge Press, 2012), with Harriet 
Edquist; and Performing Digital (Ashgate, 2014) 
with David Carlin.

Laurene is Deputy Dean Design, Games and 
Interaction in the School of Media and Commu-
nication at RMIT University, and Research Leader 
in the RMIT Design Research Institute. She is a 
board member for the Centre for Design 
Research, Oslo School of Architecture of Design. 
In 2011–12 she held the position of Nierenberg 
Chair—Invited Distinguished Professor of 
Design, School of Design, Carnegie Mellon  
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University. She supervises practice-based 
research degrees at RMIT. Laurene is currently 
editing an international collection on Practice- 
based Design PhDs for Bloomsbury Publishing 
(2016).

Lucas Dietrich is international editorial director 
of the art and illustrated publisher Thames & 
Hudson, based in London. In addition to commis-
sioning a broad range of titles across the design 
disciplines, he runs the digital books programme 
and oversees the recently formed Department of 
Publishing Innovation.

Adrian Shaughnessy is Senior Tutor, School of 
Communication, RCA and a self-taught graphic 
designer. In 1989 he co-founded the design 
group Intro. Under his creative leadership the 
studio won numerous awards, and at the turn of 
century employed 40 people. Intro was an early 
adopter of digital technology and a pioneer of 
digital motion graphics. In 2004, Shaughnessy 
left Intro to pursue an interest in writing and 
lecturing, and to work as an independent design 
consultant. His book How to be a Graphic 
Designer Without Losing Your Soul has sold 
80,000 copies to date, and has been translated 
into numerous languages including Mandarin, 
Korean and Japanese. 

Shaughnessy writes regularly for all the 
leading graphic design journals. He is a contrib-
uting writer to Design Observer. In 2010 he was 
elected to Alliance Graphique Internationale, the 
invitation-only organisation comprising the 
world’s leading graphic designers. He hosts an 
occasional series of radio shows on Reso-
nanceFM called Graphic Design on the Radio. 

Shaughnessy is co-founder of Unit Editions. 
Using non-traditional distribution methods, the 
company publishes a wide range of graphic 
design books. Shaughnessy is the author of 
monographs on Herb Lubalin, Ken Garland, FHK 
Henrion and most recently Lance Wyman. He 
has co-edited and contributed to GraphicsRCA: 
Fifty Years and Beyond. (RCA). Shaughnessy 
lectures around the world and has made numer-
ous appearances on radio and television,  
discussing issues relating to design and visual 
communication, including an appearance as a 
‘witness’ on The Moral Maze in November 2014.

MODERATOR



4

Andrew Piper is Associate Professor and William 
Dawson Scholar in the Department of  
Languages, Literatures and Cultures at McGill 
University in Montréal, Canada. His work focuses 
on the intersection of technology and the history 
of reading, with a particular emphasis more 
recently on computational approaches to the 
study of literature. He is the director of .txtLAB, a 
digital humanities laboratory at McGill, as well as 
leader of the Digging into Data Project, ‘Global 
Currents: Cultures of Literary Networks, 1050–
1900’, and the multinational partnership grant, 
‘NovelTM: Text Mining the Novel,’ which brings 
together 21 partners across North America and 
Europe. He is the author most recently of Book 
Was There: Reading in Electronic Times (Chicago, 
2012) as well as Dreaming in Books: The Making 
of the Bibliographic Imagination in the Romantic 
Age (Chicago, 2009), which was awarded the 
MLA Prize for a First Book and honourable men-
tion for the Harry Levin Prize for the American 
Comparative Literature Association. 

Brad Haylock is a designer, publisher and an 
academic. He is an Associate Professor of Design 
in the School of Media and Communication at 

RMIT University, Melbourne, Australia, where  
he is Program Manager of the Master of 
Communication Design program and co-director 
of the Design Futures Lab research group. His 
research interests include book typography, 
independent publishing and critical theories of 
cultural production. 

Brad is founding editor of Surpllus (estab-
lished 2009), an independent publisher of books 
pertaining to critical and speculative practices 
across art, design and theory. Surpllus titles 
include artists’ books, monographs, archival 
studies and collections of critical writing.  
Surpllus is conceived as a platform for dialogue 
and exchange, and as a channel for the initiation 
or dissemination of unconventional publishing 
projects. Surpllus is also intended as an enquiry 
into contemporary publishing strategies; proj-
ects therefore differ in respect of form and mode 
of distribution. Selected titles to date include: 
Impresario: Paul Taylor, The Melbourne Years, 
1981–1984 (2013); Making Worlds: Art and Sci-
ence Fiction (2013); Six Degrees: 1992–2012 
(2012); and Minimal Domination (2011). Brad  
is also a board member of un Projects, a collec-
tive that aims to generate independent and  
critical dialogue around contemporary art, and 
he is designer of its biannual flagship title, un 
Magazine. 

David Blamey is a London-based artist and 
proprietor of independent publishing imprint 
Open Editions. In addition to gallery installations, 
his work embraces photography, drawing, the 
written word, sculpture, video and sound. He has 
said of his practice, ‘I like the idea that the dis-
tance between the art world and the real world 
can be almost nothing. Framing, adjusting, 
assisting, promoting, thinking about and  
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reassessing what’s already there – that is my 
work.’. His edited books include Living Pictures: 
Perspectives on the Film Poster in India (2005) 
and Specialism (2016). He has recently released 
his first record ‘Rural’ (2015) on Continuous 
Tone. The Wire described his ‘O.K.’ release on My 
Dance the Skull’s Voice Studies series as ‘some-
thing quite strange, creepy and good’.

Rathna Ramanathan is Head of the Visual Com-
munication programme at the Royal College of 
Art and received her PhD from the Department 
of Typography and Graphic Communication at 
the University of Reading. Rathna’s research has 
two main strands. The first stems from an inter-
est in intercultural communication design,  
particularly between Asia and Europe. In the  
past ten years, she has worked with organisa-
tions that prioritise engagement with communi-
ties with different cultural heritages. Underlying 
themes include non-Latin typography, the use of 
vernacular media in mass visual communica-
tions and cultural concepts of copyright and 
piracy. The second revolves around independent 
publishing, experimental book design and print 
production. Her PhD focused on the book design 
and production practices of London-based ‘little 
presses’ (1945–1979). In her design practice,  
she works with independent publishers who  
use innovative and experimental methods of 
production, and seek to challenge the conven-
tional form of the book.

5

Stuart Geddes mostly designs books, and occa-
sionally other kinds of projects (magazines and 
journals, exhibitions and websites), for various 
people and organisations. A particular focus has 
been the design of books about and for contem-
porary architects and architecture. He also 
co-edits/designs/publishes motorcycle maga-
zine Head Full of Snakes, and is a researcher and 
PhD candidate at RMIT University. He used to 
run design studio Chase & Galley, make Is Not 
Magazine, and design Monument, Architecture 
Australia and Dumbo Feather magazines. 

Stuart has won awards from the Australian 
Graphic Design Association, the Design Institute 
of New Zealand, the Australian Institute of Archi-
tects and has won the Victorian Premier’s Design 
Award for Communication Design. He has been 
an international jury member for the D&AD 
awards (London), been shortlisted for the Design 
Museum Designs of the Year award (also  
London), and his work has been published and 
exhibited locally and internationally. Stuart has 
taught extensively at RMIT and Monash Universi-
ties and frequently given talks and run  
workshops for conferences, festivals, galleries, 
schools and other organisations. 

stuart.geddes.work
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Dan Franklin is digital publisher at Penguin 
Random House, where he leads the digital pub-
lishing team. He is a senior member of the con-
sumer and digital development department. Dan 
started his career at Canongate Books, before 
stepping into a digital editor role and subse-
quently moving to Random House, which 
merged with Penguin two years ago. Dan is  
especially focused on the creative possibilities 
that technology presents the book industry,  
and how it can impact culture more widely. He 
can be found on Twitter as @digitaldanhouse.

David Crowley is Head of the Critical Writing  
in Art & Design programme at the Royal College 
of Art. He has a specialist interest in modernism 
in art and design, often with a focus on the  
histories of Eastern Europe under communist 
rule. His books include Warsaw (2003) and three 
edited volumes: Socialism and Style. Material 
Culture in Post-war Eastern Europe (2000); 
Socialist Spaces. Sites of Everyday Life in the 
Eastern Bloc (2003); and Pleasures in Socialism: 
Leisure and Luxury in the Eastern Bloc (2010). He 
writes regularly for Eye magazine, Creative 
Review, Frieze and other art and design press 
titles. Crowley also curates exhibitions (including 
Cold War Modern at the Victoria and Albert 
Museum in 2008–9; The Power of Fantasy.  
Modern and Contemporary Art from Poland at 

BOZAR, Brussels, 2011; and Sounding the Body 
Electric. Experiments in Art and Music in Eastern 
Europe at Muzeum Sztuki, Łódź, 2012 and 
Calvert 22, London, 2013).

Charles Melcher is the founder and director of 
the annual Future of StoryTelling (FoST) summit, 
an invitation-only event that gathers top execu-
tives, marketers, creatives, and technologists 
with the vision and influence to change how 
people communicate and tell stories in the  
digital age. Melcher is also the founder and CEO 
of Melcher Media, Inc, an award-winning app 
developer, book producer, and branded content 
company. The company has won numerous 
design awards and has produced 24 New York 
Times best-sellers. Its clients include some of 
the world’s top brands, such as Facebook, 
Adobe, PepsiCo, Autodesk and Lexus. Melcher 
was also a founding partner of Push Pop Press,  
a software company that collaborated with 
Melcher Media on the iOS app, Al Gore – Our 
Choice. That app was a bestseller and top-gross-
ing title in the App Store and received Apple’s 
award for best-designed app in 2011. That same 
year Push Pop Press was acquired by Facebook. 

Brendan Dawes is a designer and artist explor-
ing the interaction of objects, people, technology 
and art using form and code together with an 
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eclectic mix of digital and analogue materials, 
for himself and for clients around the globe. Not 
concerned with current trends or fashions, Bren-
dan’s work is instead born from universal 
themes such as beauty, simplicity and curiosity.

Author of two books on interaction design, 
his work is featured in the permanent collection 
of The Museum of Modern Art in New York, and 
he is a Visiting Teaching Fellow at the Manches-
ter School of Art.

Tracy O’Shaughnessy is a book publisher  
with over 20 years’ experience in trade publish-
ing. Throughout her diverse career she has 
worked in non-fiction, specialising in illustrated 
publishing. She has overseen an array of  
successful titles at a number of leading Austra-
lian publishing houses, including Hardie Grant 
Books, Melbourne University Press as the  
Miegunyah Publisher, and Allen & Unwin. 

In 2005, she was invited to teach into  
Australia’s longest-running and highly respected 
editing and publishing postgraduate courses, 
RMIT’s Graduate Diploma in Editing and  
Publishing. In 2014 she took over the role of 
program director.

In 2014, she began reshaping RMIT’s  
graduate diploma into a Master’s of Writing and 
Publishing to keep pace with the disruption and 
changes in both the publishing industry and 
higher education. The new Master’s program is 
innovatively modelled around a simulated  
student-led publishing house, the Bowen Street 
Press. 

Tracy is passionate about industry engage-
ment and preserving and effectively teaching  
the valuable and specialised skills within the 
profession, which is the focus of her PhD.  
She completed her Master in Communication 
(Book Publishing) in 2012 examining the effects 

Anna Gerber is founder of London-based pub-
lisher Visual Editions and Creative Director of 
Editions At Play. Visual Editions publish books as 
cultural objects, build digital bookish landscapes 
and create surprising literary events; working 
with partners ranging from Ace Hotel to Google 
to bring Great Looking Stories to literary, art, 
design and tech audiences. 

Gerber is also Creative Director, with Britt 
Iversen and Tom Uglow, of Editions At Play, a new 
digital bookstore for books that cannot be 
printed, a joint initiative by Visual Editions and 
Google’s Creative Lab. Editions At Play aims to 
bring bookish, literary experiences together with 
dynamic qualities of the internet in a new online, 
digitally native space that is playful, delightful 
and very readable.

Gerber has taught Communication Design at 
Central Saint Martins, Design Writing Criticism 
at London College of Communication and is 
currently Visiting Lecturer at the Royal College of 
Art.

www.visual-editions.com
www.editionsatplay.com

of the e-book market on Australia publishing.
In addition to continuing her publishing 

practice, her advocacy and mentoring roles 
include: chairperson of the Australian Publishers 
Association’s Beatrice Davis Editorial Fellowship; 
board member of Express Media, an organisation 
devoted to the development of young writers; 
and board member of the Fitzroy Legal Service 
Publications Committee. She was also an expert 
judge on the Educational Publishing Awards 
Australia in 2015.
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Hilary Kenna is a designer and lecturer on the 
Visual Communication Design degree at IADT, 
Dublin, Ireland, which was selected in Europe’s 
top 25 graphic design programmes by Domus, 
Spring 2013. Hilary’s research into user experi-
ence (UX), interface design and data visualisa-
tion for information discovery, funded by  
Enterprise Ireland, was commercialised in 2014 
into a product called SeeSearch. SeeSearch is an 
online search and discovery platform for educa-
tion and research and in September 2015, it was 
selected to be a participant in Google’s Adopt- 
a-Startup Programme. 

From 2008–10, Hilary was principal investi-
gator of a data visualisation and business intelli-
gence research project called Vizi, which was 
funded by Ireland’s National Digital Research 
Centre (NDRC). In 2010, Vizi won the Irish Soft-
ware Association (ISA) award for Best Industry 
Academic Research Collaboration.

In 2014, Hilary consulted as head of design 
and UX at Independent News and Media (INM), 
Dublin Ireland where she redesigned indepen-
dent.ie, Ireland’s largest online newspaper and 
other INM apps such as The Windmill Lane  
Sessions www.independet.ie/windmilllane. 
Within two months of the launch in June 2014, 
traffic to independent.ie increased from 7 to 9.5 
million page impressions per month.

Hilary completed her PhD, Design Principles 
for Screen Typography with reference to the 
teachings of Emil Ruder, at the London College of 
Communication (LCC), University of the Arts 
(UAL) in 2012. In 2011, she designed the multiple 
award-winning poetry iPad App, The Waste Land 
by T S Eliot for publishers Faber & Faber and 
Touch Press UK, which was the subject of her 
TedX talk, ‘Screen Typography – Words made 
Usable’. 

www.iadt.ie

Andrew Prescott is a historian who has written 
on a wide range of subjects from the Peasants’ 
Revolt of 1381 to the history of Freemasonry. He 
has a particular interest in the history of libraries 
and archives. Andrew was for 20 years a curator 
in the Department of Manuscripts of the British 
Library, where he was involved in a number 
of pioneering digital projects, including ‘Elec-
tronic Beowulf’. He was librarian and archivist of 
the University of Wales Lampeter, and has 
worked in digital humanities units in the Univer-
sity of Sheffield and King’s College London. He is 
Professor of Digital Humanities in the University 
of Glasgow and AHRC Theme Leader Fellow for 
Digital Transformations.

ebeowulf.uky.edu
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Book Test Unit is an experimental, interdisciplin-
ary research entity under Book Futures Lab, 
School of Communication, Royal College of Art. 
BTU is comprised of staff and 12 students from 
MA programmes in Visual Communication, 
Critical Writing in Art & Design and Curating 
Contemporary Art who were invited to explore 
the future of the book, its condition and move 
towards a set of new propositions. Set-up to 
make experimental and speculative enquiries, 
the Unit’s given points of focus—reading, trans-
lation and distribution—quickly grew into an 
unconventional, exploded view of publishing.  
By trying out new things, constantly challenging 
and convincing each other, not only about con-
tent but the way things are narrated, the Unit 
successfully incorporated levels of surprise, 
entertainment and constructive chaos.  
Collectively, the students made a comment on 
the effect that e-commerce has on our percep-
tion of consumption, distance and distribution.  
The result was Hyperstore, two fast-paced  
exhibitions set in retail spaces across London. 
Functioning as a united critical voice, the Book 
Test Unit’s multi-disciplinary contributors still 
continue to acknowledge the turbulence of 
change, at a time when the disjuncture between 
physical and digital presence is widening and 
diminishing at the same time. The project has 
been generously supported by Thames &  
Hudson Publishers. 

Book Test Unit:
Teal Triggs, David Blamey, Joseph Pochodzaj, 
Gareth Long, David Crowley, Kit Hammonds, 
Robert Hetherington, Elizabeth Holdsworth, 
Franek Wardynski, Charles Rickleton, Roxanne 
Gatt, Stine Deja, Lia Forslund, Charlotte-Maëva 
Perret, Xueling Wang, Sun Jaegal, Jennifer Lam, 
Jane Scarth.
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Communal Reading 
Xueling Wang 

What is at stake if we lose the experience of 
doing things together? Communal Reading is a 
convivial experiment. In a combination of read-
ing and hearing others read, one text resonates 
and chants like chorus among its participants. 
The individual contribution might not make any 
sense at first, however the act of listening and 
simultaneous reading reveals a sense of totality. 
The result is an individual experience of reading 
a text on Communal Reading—communally.

Romantic Love Stories 
Franek Wardynski 

Behind the uneasy visual appearance of spam 
emails lie a secret relationship. Found between 
the lines of viagra and fast money is a novel 
written by Sarah L. Fall, an American novelist, 
writing under the pen name of Judith Bronte. 
Romantic Love Stories is a project based on the 
strange paradox between the nature of Bronte’s 
words and the immoral sexual adverts in spam 
emails. 

You’re Like the Virgin Mary’s Love Juice
Roxanne Gatt 

In a translation of Maltese swear words, obscene 
compositions of religious names, sexual vocabu-
lary and food are visually explored. Long series 
of words—often harsh and banal phrases used  
to scare or offend—don’t make much sense. 
However as moving visuals the curse words 
become humorous, or perhaps a little shocking, 
especially to an older Maltese audience, most of 
whom are practicing and devoted Catholics. 

Self-Publishing Self-Promoting 
Charles Rickleton 

The economical value of a tweet, the private 
equity of a LinkedIn page—impressions manage-
ment is known as a goal-orientated process in 
which people attempt to influence and alter their 
very own perceived value. In Self-Publishing 
Self-Promoting, a prototype for a mounted 
portfolio projector is found. The headpiece can 
be used to advertise your services and skills 
while on the move, bringing the concept of the 
pop-up advert and banner from the digital realm 
to the physical world.
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R.M.B.S 
Lia Forslund and Franek Wardynski 

We begin at the end with a receipt printer, a 
critical text machine that operates at the press 
of a button. Out comes a short dark tale of the 
investments made in the years before the  
financial crisis. The story is shot through with 
the jargon of the financial industries—‘credit- 
default-swaps made on subprime-mortgage 
bonds’—and inspired by the dusky light of  
Francisco Goya’s etching The Sleep of Reason 
Produces Monsters (1797). 

The Trolls 
Stine Deja, Roxanne Gatt and
Charlotte-Maëva Perret 

A comment on a video, a response to an article,  
a review of a product—online commentary is 
considered a published reaction. We can refer to 
them as content, ways of expression, or simply 
noise. However, we can also perceive these 
‘written forms’ as uncontrollable desires and 
human marks in a digital landscape. In the  

format of pop songs, The Trolls use online com-
mentary as lyrics, verbal abuse as a form of 
entertainment— transmitted in ‘The Sound of 
Violence, Comment 1, 2 and 3’. 

The Riot Collection 
Charlotte-Maëva Perret 

In the realms of data-lifting, an army of young 
avatars wrestling the grey area between the 
screen and the streets are being addressed. By 
revisiting the events of the London riots (2011),  
a fashion collection is created, mirroring the 
relationships between looting, value and appro-
priation. The Riot Collection is composed using 
images of the branded Haute Couture, down-
loaded and digitally printed on default white 
tracksuits. 

The Emojetta Stone 
Elizabeth Holdsworth and 
Charles Rickleton 

What might be the first symbol to ever have 
been read? If new technologies have altered  
the way we interact with text its only fair to 
assume that our work will need to adapt itself  
for the context, be that print, online or some-
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The Hyperstore  
Hyperstore is an artist collective that investi-
gates the precarious future of consumption.  In 
2015, two group exhibitions were made, at two 
high streets across London. By adopting a visual 
essay format, Hyperstore used layered works 
installed at two different retail locations. This in 
order to deconstruct the mechanics of front and 
back-end of online stores. The result was a frag-
mented representation of consumption and 
distribution. A narrative of the intangible, pol-
ished, digital shop front and its contrasting 
backbone—the world’s largest containers of 
organised chaos.

www.thehyperstore.com

thing altogether different. The Rosetta Stone 
translated into an Emoji script is an act of  
exchange from symbol to symbol, following the 
rules of Egyptian hieroglyphs as closely as 
possible. 

Cuneiform
Robert Hetherington 

From the etymology of alphabetic language, 
inscribed in clay tablets by the proto-accoun-
tants of ancient Mesopotamia, comes Cunei-
form, a physical exploration in the ‘substance’  
of a word. The literal materiality of text, as exter-
nalisations, adaptable and most importantly 
useable, brings a light to the very purpose of 
language; to be—and in being, be accessible to  
a ‘reader’.
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Book Futures Lab 
Disrupting and inventing new book futures. 
Our Vision: We believe in the book as a catalyst.  
A catalyst with a rich design heritage of inventing 
and sharing culture, one with an exciting future 
full of unchartered pioneering potential. The 
Book Futures Lab at the Royal College of Art is a 
group of staff and student researchers devoted 
to investigating, disrupting and creating these 
new book futures for academics, for publishers 
big and small and for designers emerging and 
established. Harnessing the RCA’s reputation as 
the creative lead in Communication Design, 
Book Futures Lab takes design practice as a 
method, design research processes and publish-
ing communication practice to probe, to explore, 
to agitate and ultimately to help create the 
future of what the book might be. 

The lab includes the following experimental 
platforms of activity, exploration and invention: 
Book Test Unit
Book Innovation Unit
Book Design Unit
Book Research Unit

Colophon

Sponsors:
Ecologies of Publishing Futures is co-sponsored by  
Book Futures Lab, School of Communication, Royal 
College of Art; School of Media and Communications, 
RMIT University; Design Research Institute RMIT 
University; AHRC Digital Transformations with 
our industry partner Thames & Hudson. 

Editor: Teal Triggs
Newspaper design: Ted Hyunhak Yoon, MA Visual  
Communication, RCA
Symposium identity: Neville Brody
Printer: Newspaper Club

Further information about the symposium or Book Futures 
Lab, Royal College of Art, please contact: 
Professor Teal Triggs: teal.triggs@rca.ac.uk
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BOOK
FUTURES
LAB

‘HOW DO DESIGNERS ENGAGE IN THE 
NEW ECOLOGIES AND WHAT IS THE 
FUTURE OF PUBLISHING?’
This one-day international symposium brings 
together academics, designers, storytellers, 
publishers and students, in order to explore the 
book and its lifecycle, speculating on publishing 
futures including the role of writing, designing 
and the processes of mediating, distributing and 
reading.

SPEAKERS
Andrew Piper, Brad Haylock, David Blamey, 
Rathna Ramanathan, Stuart Geddes, Dan Franklin, 
Book Test Unit, Charles Melcher, Lucas Dietrich, 
Brendan Dawes, Anna Gerber, Andrew Prescott, 
Hilary Kenna

MODERATORS
Neville Brody, Teal Triggs, Laurene Vaughan, 
Adrian Shaughnessy, David Crowley, Tracy 
O’Shaughnessy

SPONSORS 
Co-sponsored by Book Futures Lab, School of 
Communication, Royal College of Art; School 
of Media and Communication RMIT University; 
Design Research Institute RMIT University; AHRC 
Digital Transformations with our industry partner 
Thames & Hudson. 

Lydia & Manfred Gorvy Lecture Theatre
Royal College of Art
Battersea
London SW11 4AN
UK

ECOLOGIES OF PUBLISHING FUTURES
Monday, 23 November 2015, 9:30am-6:00pm
Royal College of Art, London, United Kingdom


